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What if you were told that the way you 
view the world of branding, marketing, 
sales, strategy, communication, etc. is 
backwards?

That the traditional model is not only 
outdated, but has your people and advisors 
hypnotized and on autopilot with their 
strategies and tactics.

And what if you were told that, by 
viewing the world through a new lens, 
your organization could reduce costs, 
improve impact, and create team member 
engagement, creativity, and a motivating 
sense of purpose?

ASACKER
M A S T E R C L A S S  O N  B E L I E F



OVERCOMING
CHALLENGES

Rising 
competition 
and how to 

best distinguish 
your brand

Uniting your 
entire team 
around a 
powerful 
message 

Major trends 
changing the 
rules of the 

marketplace 
game

How to 
communicate 
internally and 
externally  for 

greatest impact

Necessity to 
become a more 

strategic 
thinker and 

leader

SEMINAR
FRAMEWORK RESULTS
Through an engaging half-day seminar, Tom Asacker 
will ask difficult questions to improve everyone’s 
perception and understanding, and move them to be 
more strategic and innovative in the creation of value 
and belief.

You’ll experience a logical process for an illogical 
world, a powerful framework based on recent 
discoveries in the fields of cognitive psychology, 
behavioral economics and neuroscience. You’ll learn 
how the mind actually works, not how you wish it 
did. And you’ll walk away with clarity about how 
to help move your organization through complexity 
to success.

This immersive experience provides that framework 
in a pragmatic, three-step, nine-part process. This 
process will provide a lens to help you better 
understand the marketplace, be a clearer thinker, and 
make better decisions. And it will provide the insights, 
ideas and inspiration required to create new value 
and stand out in today’s hypercompetitive world.

This thought-provoking, insightful seminar has 
lead world-class organizations to: 

Redefine and revitalize their 
brands

Totally transform their 
communication strategy

Create new customer  and 
partner value

 Launch entirely new business 
models

Better manage people and 
resources
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SATISFIED
CLIENTS
Well-known organizations in  industries as 
diverse as advertising and public relations, 
media, financial services, education and 
publishing, energy, consumer products, 
medical devices, healthcare services, 
telecommunications, software services, and 
charitable organizations. World-class 
brands including Procter & Gamble, UPS, 
Disney, General Mills, Google, Gillette, 
Prentice Hall Health, Hewlett Packard, and 
many more.

“Your mind opening approach inspired the Brand 
Managers to think and act differently. One 
attendee commented, ‘So refreshing to have 
someone come in with a sense of realism that is 
energizing and makes you get out of Procter 
mentality and push the boundaries.”

“Brilliant and inspiring! I love to attend seminars like 
these, especially because I feel like it helps me think 
differently about my daily process and be more 
creative.”

NEXT STEP
Seminar fee is $15,000, which includes preliminary 
research and preparation. Additional service options 
include a monthly retainer for unlimited support 
and continued work. Discounts available for 
nonprofits and small organizations.

Contact Tom Asacker
hello@tomasacker.com
603.629.9474

— Gina Gourley
NA Marketing Capability Manager

Procter & Gamble

— Erin Hanley
Account Executive

Edelman Public Relations
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